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CITY OF YUCAIPA
SALES TAX UPDATE

4Q 2025 (OCTOBER - DECEMBER)

STATEWIDE RESULTS

California's local one cent sales and use tax subdued. Elevated interest rates, seasonal closures across Morthern and  Southern
receipts posted moderate growth during the purchasing patterns, and winterweatherlimited  California further amplify supply pressures.

fourth guarter, reflecting resilient consumer activity, particularly in high-value purchases Prolonged energy price volatility could force
behavior despite persistent economic such as wvehicles and home improvement consumers to redirect spending toward fuel
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headwinds. For the months of October projects. Contractors in roofing and concrete  costs, reducing discretionary expenditures in
through December, revenues increased 1.2% experienced reduced productivity, reinforcing  other sectors.

from the year ago quarter after adjusting expectations of continued stagnation in these
for accounting anomalies. This performance industries. With minimal interest rate relief Prior to these developments, short-term
capped an overall improvement for calendar projected for 20264, significant near-term

year 2025 of 1.2%, marking a welcomed recovery remains unlikely.

economic  expectations were cautiously
optimistic. However, renewed inflationary

pressure has led the Federal Reserve to delay
Looking ahead, emerging global risks present anticipated interest rate reductions. limiting
growing uncertainty. While not reflected consumer flexibility. Stubbornly high fuel
Consumer spending patterns during the in current results, escalating tensions in prices may also dampen travel and tourism

annual increase after two consecutive years

of decline.

holiday season played a central role in the the Middle East have driven West Texas through summer, leaving little room for broad-
fourth-quarter results. Fulfillment centers and  Intermediate crude oil prices above $100 per based sales tax growth in the year.
countywide use tax pools generated strong barrel, translating into sharply higher gasoline

returns, driven by sustained demand for prices exceeding $6 per gallon locally. Refinery

online shopping as cost-conscious consumers

prioritized convenience and price comparison. REVENUE BY BUSINESS GROUP

This e-commerce momentum  persisted Yucaipa This Calendar Year*
Measure S throughout the 2025 vyear. Traditional brick-

TOTAL: $2,286,622 and-mortar retailers, particularly apparel and Pools

15%
jewelry stores, also realized modest seasonal

Restaurants
22%
Autos/Trans.
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Building

%

gains, benefiting from holiday purchasing

activity.

ﬁ CITY OF YUCAIPA HIGHLIGHTS TOP 25 PRODUCERS

Restaurant sales taxes rose again, although

operators  reported continual  pressure
from rising costs that influenced customer

Yucaipa's receipts from October through the state and county pools were alsoup. | 7 Eleven Ross

December were 0.7% above the fourth Sal i f | and fast ANB Gas Mart Shell behavior. Diners reduced visit frequency °°“5'5°f§f
sales period in 2024. Excluding reporting  ©'85 resulting from casual and Tast | . angppg Sorenson Engineering and alcohol purchases, reflecting heightened Bus.ind.

*ADJUSTED FOR

casual dining, variety and specialty stores, ECONOMIC DATA

aberrations, actual sales were up 0.8%. : : At ! Chevron Stater Bros
service stations, building-construction,

11%

price sensitivity. While upcoming national

Theoutlookreflectsastableenvironment  and service stations combined were | Chick Fil A T Maxx ) and global sp-omng events in California could

with gradual improvement anticipated lower than a year ago and partially offset Crown Hardware Trader Joe's support |OCa|IZE"C| gr.owth. broader restaura.nt TOP NON-CONFIDENTIAL BUSINESS TYPES

statewide. While consumers continue the overall net quarterly gain. CVS Pharmacy Valero sector expansion s expected o remain Yucai County HdL Stat

to navigate inflation, interest rates, Dollar Tree Vons constrained and concentrated primarily in ucaipa s oun e
Transaction and Use Tax Measure S Business Type Q4'25 Change Change Change

Extreme Sportchassis Yucaipa Fuel tourism-heavy and event-focused regions.

Fastrip

and fuel costs, spending has remained
resilient, supporting steady demand and

R : _ -9 B, _
generated 161.8% of the Bradley Burns Senvice Stations 2381 A27% 25% 2.2%

e . Quick-Service Rest t 1686 73% -01% 02%

moderate gains in the year ahead, even amount, led by the strongest percentage Freedom Gas Mart Energy-related initiatives produced solid C::;al ;.r::;c]; estaurants o8 T o o
as some sector-level volatility persists. ~ Within the autos-transportation sector. | o . oL L rem;ng;_ ha;‘\‘{:tvzr. ‘tlrevenued alloc_moln Grocery Stores 982  10.0% 08% 07%

mechanisms shifted, with proceeds previous
The City experienced its largest boost Net of aberrations, taxable sales for all In'N Out Burger reported directly to \oial agenzies novt Family Apparel e 2o o
; P ; : of San Bernardino County grew 5.9% | Kellar Equipment o , Automotive Supply Stores 490 22% 3.7% 2.3%
in business-industry, including heavy th ble ti iod: th McDonald distributed through county pools during the Heavy Industrial 199  70.2% 539 1.5%
industrial/printers. Receipts from grocery OV&' tThe comparable fime pernod; the | Mconalds current period Fast-Casual Restaurants 380 31% 1.6% 0.6%
: : - Southern California region was up 1.0%. i ) ! . :

stores, quick service, family apparel and £ p 1.0%. | Pro Pipe Supply . Convenience Stores/Liquor 321 28% 0.1% 2.2%
Hd® Compames In contrast, the autos-transportation and Specialty Stores 262 2.4% 599, 1 5%

hdlcompanies.com | 888.861.0220 Published by HdL Companies in Spring 2026 building-construction  sectors  remained -Allocation aberations have been adjusted fo reflect sales activity *In thowisands of dollars




3Q 2025 4Q 2025

Major Industry Croups Bradley Measure Ratio Bradley - Measure Ratio
Burns S Burns S
Autos And Transportation 112,891 473,722 419.6% 104,726 466,288 445.2%
Building And Construction 67,261 155,478 231.2% 55,976 130,936 233.9%
Business And Industry 176,980 242,281 136.9% 159,309 247,971 155.7%
Food And Drugs 135,222 138,206 102.2% 151,911 155,474 102.3%
Fued And Service Stations 271,407 277,375 102.2% 238,153 244 593 102.7%
General Consumer Goods 125,047 533,481 426.6% 169,310 678,905 401.0%
Restaurants And Hotels 301,518 294,927 97.8% 318,240 308,648 97.0%
Transfers & Unideniified 13,011 59,141 454.6% 4,639 53,808
Total All Businesses 1,203,338 2,174,611 180.7% 1,202,264 2,286,622 190.2%
State and County Pools 196,533 0 218,219 0
Gross Receipts Recorded based 1,399,871 2,174,611 155.3% 1,420,483 2,286,622 161.0%
SBOE Admin on CDTFA data 1,384,527 2,237,361 161.6% 1,449,195 2,380,476 164.3%
(different timing)

Total 1,389,640 2,170,071 156.2% 1,410,431 2,282,082 161.8%




FY26 Measure S Revenue to Date

Per CDTFA Reporting

Total Due (less | Balance w/ Current Current

Statement Date Activity Month Total Payment

09/05/2025
10/03/2025
11/13/2025
12/05/2025
01/07/2026
02/13/2026
03/06/2026
04/03/2026
Grand Total

JUL 2025
AUG 2025
SEP 2025
OCT 2025
NOV 2025
DEC 2025
JAN 2026
FEB 2026

Admin Fee)

2,237,361
2,380,476

4,617,837

S
S
S
S
S
S
S
S
S

CDTFA

$ (2,463,898)
$ (2,386,469)

S
S
S
S
S
S

(308,962)
95,368
391,792
1,584,354
364,695
354,444

v n - nn

95,368
391,792
1,584,354
364,695
354,444
2,790,653

Distributions
S 82,426
S 77,428
S i}
S 87,330
S 79,192
S ;
S 59,695
S 54,844
S 440,915

Advance

317,000
312,600
S 305,000
S 299,600
$1,234,200

FY26 Budget through DEC 2025:
Actual Revenue LESS Budget:

4,000,000
617,837







FY2/

DRAFT Budget - REVENUES

General Fund & Public Safety Fund Only |

Revenues (not including fransfers)

Sales & Use Tax Detail

FY27 City FY26 Revised
Row Labels Manager Budget Budget

(14,800,000) S (13,600,000)
(10,555,000) S (10,252,000)
(7,860,000) (7,550,000)
(3,760,000) (3,965,000)
(3,220,225) (2,991,397)

(

(

Sales and Use Taxes
Property Taxes
Intergovernmental
Franchise Fees
Charges for Services
Licenses & Permits
Other Revenues

(1,155,880) 1,421,610)
(4,819,906) 5,632,552)

Property Taxes
Charges for Services

(6,290,000)
(350,000)
(198,000)

(6,423,000) $
(615,000) $
(171,498) $

(53,380,509) $ (52,250,559)

Other Revenues
Grand Total

FY27 City Manager FY26 Revised
Row Labels Budget Budget
Sales & Use Tax S (5,800,000) S (5,600,000)
(9,000,000) $ (8,000,000)

(14,800,000) $ (13,600,000)

Sales Tax - MeasureS S
Grand Total S



FY27 DRAFT Selected Expenditure Highlights &

Considerations |
HIGHLIGHTS:
« Public Safety .
 NoO cuts
* Includes: S
« Used Reserve Paramedic Squad .
with Equipment
« Paramedic Squad Staffing .
« Addition of 1 Deputy .
« OT for SOP & Deputies .
* Fire Inspector .
« No cuts to other major service lines .

CONSIDERATIONS:

$0 to little additional GF confribution to
Street Maintenance

Does not include

Cost of potential Freeway Corridor

Specific Plan Update

Business License program
Ladder Truck for Fire

Achieving “balance” by...

Freezing positions

Using a positive fund balance in the
Self-Insurance Fund

Continued use of the Fire “savings”
Using “budget savings” from FY26
Public Safety contracts in FY27
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